INNOVATION MATTERS

COHORT MEETING

PITCH NIGHT

Our Mission
The mission of the South Bay Entrepreneurial
Center is to empower innovation by providing
education, mentorship, and access to capital.
Our Vision
To grow business & employment in the
South Bay Community.
The following SBEC Core Values are fundamental to our success:
tVolunteerism: We pay it forward and giveback by volunteering our time.
We are here to help
tDiversity: We embrace, celebrate, and respect diversity in all forms
tEducation: We believe that entrepreneurism can be taught. We foster education
by teaching, mentoring, and coaching our cohort clients. Life-long learning
is key
tInnovation: We believe that innovation matters as it is the catalyst to
sustainability
tCharacter: We believe that our high integrity guides us—everyday, all the time

SBEC, A Letter from Our Chairman
The SBEC has experienced a
tremendous amount of growth as
well as refinement in many areas
of the organization. 2016 was a
banner year for many reasons,
including the tremendous success
of many of our own Entrepreneurs
and our community partners, as
well as the SBEC.
The SBEC’s success has risen based on a
combination of our strong mentor program, coaching, accountability teams,
educational meetings and workshops,
client meetings, cohort idea-interchange
sessions and “Disciplined Entrepreneurship”. The center currently has two specific
types of cohorts programs. These programs
focus on Innovation Driven Enterprises (as an
accelerator) and small and medium size Business
Start-ups (as an incubator). We believe this combination model is the key to our success. In addition, our
commitment to continuous improvement includes
constantly refining our strategy for the organization, as
well as keeping our team very focused and honing in
on execution. With these efforts, we are able to achieve
remarkable impact in the community with very limited
resources.
The SBEC Accelerator and Incubator Programs are now
serving 14 companies, and we are receiving great feedback. As with any start-up, iteration is imperative. We are
embracing change in the organization and our services,
including additional services such as offering a “roundtable expertise program“ developed to serve our faster
growing companies with specific mentors and areas of
expertise similar to a Board of Advisors.
In order for us to offer these programs to the fourteen
South Bay communities that we serve, we really need
help from you, your company, and our community
through corporate partnerships, event sponsorships,
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donations and in-kind exchanges. Please help!
As with any organization, we are also focused on
attracting top leadership, and we are fortunate to
have some of the community’s best business leaders,
educators, and members to serve on our Board of
Directors, and to help us implement and achieve our
growth strategy. Scott Herring serves the SBEC as Director
of IT, Joe Platnick as Director of Education, Alice Taylor as
Director of Grant-writing, Pat Sandt serves as Director
of Marketing, Yolanda Guibert serves as Director of
Mentor and Client relations, and Alexis Jensen
Director of Finance and Accounting. We have
an increasing number of consultants and
mentors involved that also donate their time
to help us reach our desired results.
We are extremely dedicated to our cohort
clients, our mentors, the communities we
serve and our community partnerships. We
anticipate the exposure from these stakeholders
and partners will help us to achieve our organization’s growth objectives, and that we will continue
to thrive.
We are very thankful for all of your efforts in our community, and we hope that each of you will be contributors
to future success of the SBEC. We recognize the hard
work, energy and dedication you have given to your own
company and the positive impact you have made in the
South Bay and surrounding communities. We now need
your help, and we graciously ask each and every one
of you for your financial support, and for new ideas to
improve our organization and the Entrepreneurial communities, and entrepreneurial spirit we all share.
We would be proud to be partners with you, and we
believe that together we can create a great future for the
SBEC.
Sincerely,
Chris Braun,
SBEC Chairman

For good ideas and true innovation, you need
human interaction, conﬂict, argument, debate.
—MARGARET HEFFERNAN
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Dear SBEC Family,
2016 was a Banner Year for the SBEC!
It’s truly amazing how fast time has flown by in 2016. It seems only yesterday
we had our 2016 Board Strategic Planning back in December 2015. BTW,
Allan Colman did a marvelous job serving as our Retreat Facilitator. However
the real fun was in the implementation and execution of our plans.
In the writing our 2016 Accomplishments, it became self-evident
that 2016 was the best year ever for the South Bay Entrepreneurial
Center. All KPIs (key performance indicators) showed positive
growth.
We ended 2016 with 15 Cohorts and every Event resulting in
positive branding opportunity with positive net revenues.

In summary, personally my proudest moment was seeing so
many people wearing our new SBEC Lapel pin and smiling from
ear-to-ear during our signature event, Innovation Matters.
2016 was a banner year for the SBEC and made possible by the collaborative efforts of our
entire Board. I close by saying THANK YOU, THANK YOU, THANK YOU to our Board, and more
importantly, to our Cohorts and dedicated Mentors for giving Lee Petiilon (our Founder) a
reason to smile down upon the organization that he started and cared so much for. Lee we
share that passion for the SBEC!
RIP, and know that we will never forget you Lee!
Entrepreneurially yours,
Gary L. Polk, Sr.
Executive Director

If you look at history, innovation doesn’t come just
from giving people incentives; it comes from creating
environments where their ideas can connect.
—STEVEN JOHNSON
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Our History
2011
t The SBEC grew out of the different visions of the
co-founders; Lee Petillon, Fran Fulton and Mike
Grimshaw.
t Lee was an attorney and well-respected in the small
business community. He had started an incubator
in the mid-90’s that did not get corporate funding
so it was put on the shelf.
t Fran as Director of Economic Development for
the City of Torrance had a vision to provide direct,
substantial mentoring and coaching for the small
business community.
t Mike was semi-retired from the high tech community
and was involved in the angel investment community.
He was also an instructor in Entrepreneurship at a
local university and had been involved with many start
ups in the Silicon Valley with experience in the power
of incubators.
t The SBEC evolved over several years and was incorporated in 2011 and was initially self-funded. Even
though we have grown in size and scope of offering.
t At this point we began charging monthly fees to
members for mentoring and incubator services.
t Monthly Friends Meetings held at Law offices of
Petillon, Hiraide.

2012
t The SBEC received their 501(c)(3) nonprofit, public
benefit California corporation status.
t The City of Torrance awarded a grant of $100,000
to establish a center in Torrance and in August 2012
the SBEC center (Sartoli location) was opened to
the public.
t Our Directors are still responsible for a partially
funding the operation, however the center is still
looking for the right combination of income to be
sustainable.
t Monthly Friends Meetings moved to Torrance
Chamber of Commerce.

2013
t Lee Petillon passed away.

t Yolanda Guibert took over as Director of Mentor
& Client Relations.
t Randy Coleman moved to Interim Executive
Director and Richard Weiling, CPA moved into
Treasurer Role.
t Mike Grimshaw took a medical related sabbatical.

2014
t SBEC center moved from Sartori location to El Prado
location.
t Mike Grimshaw returns.
t Up to this point we charged for membership
(incubation/ mentoring), some classes were fee
based and we had some small corporate support.
t First Annual Business Summit for entrepreneurs was
successful.
t Gary Polk joined as Executive Director.

2015
t Mike Grimshaw retires and now honored as Founder
Emeritus
t Relaunched our Incubator program as a Hybrid Incubator and Accelerator (HIA)
t Successfully resurrected Pitch Nights
tAcquired 15 new clients (i.e., Cohort Members)
tNo longer offer co-space; now a virtual Incubaor/
Accelerrator
tHeld our inaugural signature event: Innovation
Matters: Entrepreneur Expo during GLOBAL
ENTREPRENEUR WEEK
tWinners of our Tiger Tank Competition were: Prosthe
Kicks - High School division winners from Gen Z High
School CAMS and Fast Foodie, College student winners
from CSU Dominguez Hills
tForged new financial sponsorhips with 9 local
companies

t Center began reconstructing with Chris Braun
appointed as Chairman, Mark Hiraide took over as
Board Secretary, and Randy Coleman appointed as
Treasurer.
SBEC ANNUAL REPORT 2016
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Our 2016 Accomplishments
Our Hybrid Incubator/Accelerator Program and Cohort monthly fees continued
to be our main source of new revenue, and our number one core competency.
We added one strong Accelerator Systems Technology
Solutions at the end of 2016,who was willing to pay
their entire $4,000 Accelerator fee upfront. After a
10% discount, the paid $3,600 up front in November.
We could use more of that in 2017
The Incubator Program (12-months for start-up)
continued to be our biggest cluster of Cohort members. We ended 2016 with 15 Incubator Cohorts.

After their SBEC 3-month Fast Start Scholarship
ended, EBT decided to discontinue with the SBEC.
The Accelerator Program (6-months for existing
businesses) is our secondary level of Cohort, but
hopefully over the next 2-3 years, our Accelerator
program will become our primary level of Cohorts.
We ended 2016 with 1 technically one Accelerator
Cohort and 14 Incubators.

In summary, we ended 2016 with
15 Cohorts.

New Cohorts came from a variety of sources,
but primarily from the networking activities
of our Executive Director, Gary Polk.

Cohort Highlights:
For example:

t We helped Smart CSM receive funding through a PPM (Private Placement
Memorandum) with the help of Mike
Manahan, Primary Mentor.

tJ& B Popcorn (Fundamentals of
Entrepreneur Class at DH)
t Smart Pressed Juice
(Toro Tank Winner-Grimshaw)

t We helped J & B Popcorn with a
successful Kick Starter program.

t EBT - Eat Better Today
(Tiger Tank Winner)
t Snappee (BOE, Connecting Women to Power)
t Givins Family Day Care (Fund of Ent Class at DH)
ALL came from Gary’s partnership and classes with
CSUDH.

t Mike Manahan, Specialist Mentor
helped SO Tech close a six-figure financial deal that
helped their cash flow tremendously.
t Eliot Swartz, Primary Mentor helped The Good Cookies
land a huge order with Home Goods, that stabilized
their business and allowed them to hire two new
employees.

t Schlep & Fetch came from Gary’s networking
activities with the Pasadena Angels.
t Molosser Apparel came from a referral from Alex
Bayer, Cohort member.

Celebrate what you’ve accomplished, but raise
the bar a little higher each time you succeed.
— MIA HAMM
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Our Services
In 2014, the SBEC was involved in a major research project by a team
of MBA students from the University of Southern California (USC) that
compared our services to other Incubators from all over LA County. Their
findings, “The South Bay is underserved in entrepreneurial services and the
SBEC is the prime organization to fulfill this void.”

Below is a list of services typically needed by
entrepreneurs & offered by the SBEC:
 Business plan writing and business plan basics

 Accounting and financial management services

 Legal assistance, including but not limited to—
General legal services, Intelletual property
protection, incorporation or other legal business
structure, and import/ export requirements

 Networking with other entrepreneurs, particularly
other clients

 Access to capital
 Marketing Assistance
 Access to broadband high-speed Internet
 Mentoring for clients with area business service
providers

 Networking with area business community
 Assistance in developing presentation skills
 Education based workshops and seminars
 Technology commercialization assistance
 Access to specialized equipment and laboratories
at reduced rates
 Intellectual property management assistance

Close ties with higher education institutions
(where possible)

 Access to co-space
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Hybrid Incubator/Accelerator (HIA) Cohort Program
COHORT PROGRAM
The entrepreneurs who join our HIA Program benefit from
being part of a Cohort group of like-minded individuals who
share Best Practices in our monthly Cohort Meeting. This
Meeting also serves as a forum to share goals and accomplishments, promote accountability, and provide focus and
mutual support for the Cohort participants. In addition, SBEC
Cohorts participate in a variety of practical, education-based
workshops throughout the year, which address topics of
general concern to the entrepreneurial community and their
businesses.

SBEC VALUE PROPOSITION
Our goal is to provide our SBEC Cohort clients with mentorship and coaching that will help them GROW their businesses
beyond the levels that the existing management could have
achieved on their own.
Our primary strategy is to provide an effective, flexible
structure for mentoring entrepreneurial clients. This strategy
has four important aspects:
1. To identify and focus on achieving the entrepreneur’s goals,
the core of the SBEC’s program includes the assignment of a
Lead Mentor to direct monthly Cohort/Mentor meetings.
2. To satisfy the diverse and changing needs of the entrepreneur’s business, the Lead Mentor can call upon SBEC Specialist
Mentors, whose industry and discipline expertise provides the
entrepreneur with customized advice and counsel.
3. The SBEC recognizes that entrepreneurs are resourceconstrained, and keeps the cost of delivering efficient Cohort
program services to a minimum through its all-volunteer
Mentor force and minimal fixed monthly costs.
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4. With rolling Cohort classes, we can develop and train 20-30
Incubator Accelerator clients per year.

As a Hybrid Incubator/ Accelerator (HIA) our
focus will be two-fold:
INCUBATOR = Small-Medium Enterprise (SME)
is a 12-Month Program
We target Small and Medium-size Enterprises (SME) businesses, who are planning to GROW their business from 5 to
20% over the next two years. We will also target pre-revenue
businesses with proof of concept looking to launch their
business in the next twelve months.

ACCELERATOR = Innovation Driven Enterprise
(IDE) is a 6-Month Program (more intensive)
We target Innovation Driven Enterprise (IDE) businesses,
as well as pre-revenue businesses with proof of concept,
who are planning GROW their business from 15 to 30% or
more over the next two years. We will also target pre-revenue
businesses with proof of concept that need to bring their
product to market quickly.
Both of our HIA Programs provide the entrepreneur with the
foundation and structure required for improved operating
efficiency designed to support growth, controlled, sustainable growth. The HIA Programs are designed to support a
variety of industries and entrepreneurial demographics,
whose business owners can benefit from the experience
and expertise of our outstanding Mentors.

2016 Mentee Success Stories
SBEC Lead Mentors meet regularly with their assigned companies to work
through the myriad challenges ahead of them. Where particular issues arise,
we also have a wonderful group of specialty mentors (e.g., finance, marketing,
technology) to ensure each company gets the best possible help. For our cohort
companies, the ability to work with professional and seasoned experts in a variety
of fields saves countless hours of trial and error in developing their ventures.
Here are a few Mentee Success Stories…

J&B Popcorn
Founders: JUAN & BREE YOUNG
www.jandbpopcorn.com
J&B Popcorn’s vision is to be the world’s premier gourmet
popcorn company, offering high quality, superior tasting
food to people everywhere. J&B Popcorn offers superior
quality products, unique, innovative flavors, and convenient ways to purchase our products.
We plan to distribute through grocery stores and direct
through our website, operate J&B Popcorn retail stores
nationally and coordinate fundraising campaigns with
local schools and organizations. We are currently working to complete the build-out of our eye-catching retail
store that will serve made-to-order popcorn with flavors
like rosemary, chili cheese and movie theater.

“My love for popcorn started many years ago. When I was little girl, my family would
gather in front of the TV on Friday evenings and watch our favorite shows, but not
until we got a bowl of mom’s homemade caramel corn. As far back as I could remember,
popcorn brought our family together to share many memories.”
—Bree Young

SBEC ANNUAL REPORT 2016

9

2016 Mentee Success Stories
Molosser Apparel
Founder: LARRY HERMAN
www. molosserapparel.com
Molosser Apparel is developing protective clothing
for dogs using high-performance technical fabrics
and components.
We provide weather/insect protection systems for
dogs. Protective outerwear and accessories for dogs,
that protect dogs from rain, sleet, snow, road salts,
dirt/mud, UV rays, mosquitoes, ticks, etc. Our products address adverse/inclement weather (wet/snowy/
cold/hot/UV ray, low-light/night-time, etc.) and
hazardous insect (ticks, mosquitoes, fleas, etc.) conditions, faced by dog owners and their beloved best
friends…their dogs!
Our garments are designed with scientificallyadvanced, technology-driven, high-performance,
branded water-proof/breathable technical fabrics,
high-end weather resistant zippers/closures, truly

innovative adjustable-sizing systems
and industry-leading reflective
glass-bead impregnated fabric/trim
technology. We employ state-ofthe art design tools and world-class
manufacturing techniques and
procedures. What sets Molosser
apart from other firms in this market
space and to coin a term…Molosser
Apparel’s products are the “Rolls-Royce of dog jackets
and accessories.”
Our ideal customers are people who clearly view their
dog(s) as family members, as their “fur-children.” That
is, people who view, hold and (proudly) acknowledge
their dogs as an integral, critical and deeply loved
addition to their life and family!

Smart Pressed Juice
Founder: ANNIE VONHEIM
www.smartpressedjuice.com
Smart Pressed Juice is produced by a group of
friends brought together with a mission to create a
higher form of juice. We created our formulas around
the knowledge that there is no better food-based
medicine than that of the humble green vegetable.
Phytonutrients and antioxidants are some of the
most powerful therapies in the world, which is why
we have poured our hearts into making the smartest
juice in existence. We have taken years to carefully
craft recipes guaranteed to be the tastiest juices of
all— even to those who have never tried a green
juice before.
Our juices are picked from raw organic fruits and
vegetables that are freshly pressed and dehydrated
immediately after harvest to preserve the highest
nutrient content. They are then infused with our
proprietary plant-sourced vitamin complex to
guarantee the smartest nutrition in any juice.
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All our juices are produced locally in Southern California
and are certified USDA organic. Not only that, our
juices are proudly vegan, GMO-free, and gluten-free.
Each batch of Smart Pressed Juice then goes through
quality testing to ensure that our juices are always
clean, pure and ready to drink.

Board of Directors
Chris Braun, Chairman of the Board
Mr. Braun is a professional CEO with over 20 years of experience in manufacturing and distribution based businesses. He has successfully implemented global strategies by complimenting US
manufacturing businesses with plants in China, Mexico and Canada. He has extensive experience
in building high performing teams, optimizing businesses, and analyzing business growth opportunities. He holds a degree in International Business, speaks 3 languages, and has been a Member
of Tec/ Vistage International for 12 years. His current role is President of Convaid Inc. (a privatelyheld custom medical equipment manufacturing company).

Fran Fulton, Co-Founder
Ms. Fulton is the Economic Development Manager for the City of Torrance. She provides
assistance with business attraction, creation, retention and expansion. Some of the projects
she has helped spearhead are the Discover Torrance Tourism Business Improvement District and
the South Bay Entrepreneurial Center business incubator. She currently serves on the Board of
both organizations, as well as the Boards of the South Bay Workforce Investment Board and the
Torrance Area Chamber of Commerce. Fran has worked in the City Manager’s Office since 2005
and has been with the City since 1998.

Gary L. Polk, Sr., Executive Director
Mr. Polk is an educator with over 20 years of college teaching experience. He has overlapped this
teaching career with practical experience as a banker for a major CA bank in the areas of small
business lending, area credit administration, and branch management. He has owned two
entrepreneurial ventures in Group Health Insurance and as a SME level management consultant
(focusing on strategic and sales management, and organizational leadership). He holds a
Bachelor’s degree in Business Administration from Loyola Marymount University, and a Master
in Science in Administration from CSUDH.

Yolanda Guibert, Director of Mentor Program
M.s Guibert has had her own Management Consulting, practice since January 2000. In this
capacity she has assisted organizations with their corporate strategy and organizational assessments as well as worked with Executive Teams with their 1:1 executive coaching and leadership
development. Industries she focuses on include: manufacturing, food processing, apparel, and
aerospace. She currently leads an exclusive peer group of CEOs in the L. A. area.

Pat Sandt, Director of Marketing
Ms. Sandt is a marketing consultant and has provided marketing communication services to a
wide array of businesses for over 25 years. She has had her own marketing agency since 2001
and has extensive experience in developing marketing strategies and programs that focus on
her clients’ business growth goals. Her agency, Green Ink Marketing, supports emerging, small
to mid-size companies, and non-profits with their branding and integrating her clients brand
with their print image, website, social media, video, and corporate events. She holds a Bachelor’s
degree in marketing from California State University Northridge.
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Mark Hiraide, Board Secretary
Mr. Hiraide is a securities attorney in a small but powerful law firm known among its peers for
expertise in corporate and securities law. He is uniquely qualified to represent his clients because
of his former position as an SEC attorney and because he has handled both business transactions
and courtroom litigation for over twenty years. Mark represents start-ups to middle-market companies as well as investment bankers, advisors, and attorneys, but his passion is counseling entrepreneurs on raising capital to build their companies and shielding them from costly lawsuits.

Scott Herring, Director of IT
Mr. Herring is a software developer and serial entrepreneur. He co-founded a web consulting firm
fresh ground software in 1995, which was later sold to Counterpoint Systems, the world’s largest provider of rights management & royalty processing software. He managed Counterpoint
Systems’ North American office until 2008, leaving to start ZenCX, a customer analytics software
company targeting banks & credit unions. He is currently focused on his digital agency Twisted
Puppy, helping small to mid-sized businesses leverage technology, especially through content
marketing using websites, newsletters, YouTube, and social media

Alice Taylor, Director of Development-Grants & Individual Donors
Ms. Taylor is a strategic planning executive and a new venture consultant focusing on identifying
and quantifying new markets, creating business plans and strategic roadmaps, and guiding new
ventures from idea stage to market roll-out. She works with both for profit and non-profit entities
and is particularly skilled at public-private partnerships and pursuing grant opportunities. Alice is
the Founder of Research Strategy Technology Alliance and is currently serving as Director of Sales
at Los Angeles Maritime Institute.

Alexis Jensen, Board Treasurer
Ms. Jensen, founder of Jensen & Company, has been practicing since 1983, supporting her clients
with the growth of their business and stability in their financial life. Assisting businesses from the
start from the type of business entities to succession planning, she partners with you and your
business to stay up with the taxes for efficient global, estate and succession planning. Her firm
practices general public accounting; financial statements, financial planning, business consulting,
estate planning, trust administration and accounting, tax planning and projections, succession
planning, and business management.

Joe Platnick, Director of Education
Mr. Platnick is CEO of FutureBound, an educational video game developer, focused on developing college readiness and access skills for middle- and high-school youth. Since 2004, he has
been an Angel investor in Southern California and is Director Emeritus of the Pasadena Angels,
one of the largest Angel groups in the US. Joe’s career has included executive, board, and sales/
marketing management positions with Fortune 500 and startup companies. He has been a
frequent speaker and blogger on entrepreneurship for many local and international events. He
holds Bachelors and Masters degrees from MIT.

Mike Grimshaw, Founder Emeritus
Mr. Grimshaw has over 30+ years senior level sales and management experience in the highly
competitive technology industry with industry leaders IBM, Cisco, Nortel and Unisys. He has
successfully launched new strategic products and won numerous sales and recognition awards
for his contributions. Mike was the founder and President of Pace Data and the US President
of Israeli based RAD Network Devices. Mike has proven success in the challenge of bringing
innovative start-up companies – Equinox Networks, Cascade, Shasta Networks and Ellacoya to
acquisition or IPO.
12
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2016 Financial Summary
.017%
Business Expenses
$6.86

In 2016 we had a sizeable increase in
program income. We are also looking

15.9%
Operations
$6,309

forward to a great 2017 with the focus

84%
Program Expenses
$33,250

on programs for our both Accelerator and
Incubator cohorts and partnering with
community organizations.

2 0 1 6 EX PENSES

EXPENSES

2016

2015

Business Expenses

6.86

250

Program Expenses

33,250

18,855

Contract Services

N/A

N/A

Facilities & Equipment

N/A

N/A

6,309

7,298

N/A

N/A

Operations
Uncategorized Expenses

TOTAL

39,566 26,403

INCOME
Total Direct Public Support
Total Program Income
Other

TOTAL

ASSETS
TOTAL

2016
2015
10,027 12,355

Total Equity

TOTAL

2015

2,050

1,500

34,923

28,772

90

0

37,063 30,272

LIABILITIES &
EQUITY
Total Liabilities

2016

2016

2015

0

0

10,027

12,355

10,027 12,355

All SBEC funds go directly to providing
RESOURCES, FACILITIES & TOOLS for the
South Bay Community to NURTURE & GROW
their business ideas into REALITY.
SBEC ANNUAL REPORT 2016
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Our Partnerships
BQE Software, Inc.

Grandma’s House Catering

CA Academy of Math & Science
(CAMS) HIgh School

Growth Capital Conference

City National Security
City of Torrance
College of Business Administration
and Public Administration (CSUDH)

Pasadena Angels
Servatius, O’Brien & Fong, LLP
Tech Coast Angels

CA State University, Dominguez Hills
(CSUDH)

Torrance Bakery

The Entrepreneurial Institute at CSUDH

Toyota Auto Museum

GROWTH CAPITAL
CONFERENCE

14

Motivo Engineering
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Join In Our Mission
WOULD YOU LIKE TO:
t Maximize the effect of your charitable
program?
tEmpower innovation?
tInvest in the life of the GEN Z entrepreneur so that he or she will be inspired
to succeed in a global economy?
t Help ensure that WOMEN entrepreneurs
know the basics of growing business
and creating new jobs?
t Help ensure that MILLENNIAL entrepreneurs are given the encouragement to
combine STEM & Entrepreneurship?
tHelp ensure that FIRST GENERATION
entrepreneurs never forget that free
enterprise is as important today as it was
100 years ago?

With the demand for entrepreneurial help and
guidance greater than ever, THE SBEC has developed
a strategic plan that strives to dramatically increase
our new services, the number of Lead Mentors,
the number of Specialist Mentors, the number of
Incubator and Accelerator Cohort clients served,
and education based entrepreneurial workshops
for the South Bay community, we can’t do it
without your help.

Help SBEC reach more
entrepreneurs. Donate today,
right from your computer.
Incubator/ Accelerator development, recruitment
& training of Lead Mentors, newly created special
events, SBEC scholarships, educational partnerships
with local schools, and other entrepreneur-focused
initiatives are just some of the areas that will improve
immensely with your generosity.
If you have any questions or would like more details,
please send inquiries to info@thesbec.org.

t Help ensure that MINORITY entrepreneurs are given the same opportunities
as any entrepreneurial group?

SBEC ANNUAL REPORT 2016
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Our Volunteers
In 2016 our volunteer hours exceeded 500-man hours. Volunteerism is one of our core competencies at the SBEC.
From our Board of Directors to our Mentors, we all gladly and willingly volunteer our time to give back to the South
Bay community. For many of us, this is our passion. Helping young, new, and existing entrepreneurs is why we do
what we do for the SBEC. This is one of the key bonds that unite us as an organization.

SBEC mentors are

SBEC Mentors serve multiple roles:

seasoned professionals

Role Model
Cohort clients will often look for a set of habits, approaches,
style and skills that the mentor exhibits and that the mentee
wishes to emulate and practice.

with experience in
developing business
plans, building management teams, and solving
start-up problems. We are
fortunate to have
assembled a stellar array
of talented mentors who
volunteer their time.
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Sounding Board
Mentors provide opportunities for their charges to articulate
and develop ideas without fear of pre-judgment, criticism or
ridicule, contribute real value to the relationship.
Guide
Mentors can offer guidance. Guidance is different from leading –
it allows discovery.
Skills Developer
A mentor can assume a teaching or coaching role around a
particular skill set, helping the Cohort client to learn quickly.
Advocate and Champion
Good mentors may choose to actively and wisely foster support
for the client across the community.

Major Events
Second Annual Breakfast Series:
"DDFTTUP$BQJUBMtMarch, 2016
This year’s event was again held at the Toyota Auto Museum,
and spearheaded by Joe Platnick. Joe added a diverse mix
of investors that included an Angel presenter, a LA County
Loan person (Iris Alvarado) and an SBA Lender (Myron
Perriman) to the panel, along with a Cohort, James Lin
(Zen Mount) for a greater balance of panelists. This event
was a great success with about 45 attendees and a positive
net revenue.

$SPXEGVOEJOHtMay 17, 2016
This year’s event was scheduled to correlate with the first
week of Congress approving the Jobs Act, which included
the provisions to open Crowdfunding to a much broader
investor group.
Mark Hiraide spearheaded this event at the Toyota Auto
Museum and assembled an outstanding panel of specialists
to educate attendees on how they can benefit from the new
funding opportunities.
This successful event had about 35 attendees and positive
net revenue.

)FBS)&31JUDItOctober 20, 2016
Alice Taylor (Pitch) and Kirstin Hiibner (Angel Panel) spearheaded this two-part event that was held at the Toyota
Auto Museum. This year’s winning venture was pitched by
Lisa Pegram on her mobile application product ITemind.
The $750 prize money was divided:
t$500 to the winner (Lisa Pengram, ITemind)
t $250 to the runner-up (Bree Young, J & B Popcorn)
Our winner from 2015, Amber Barros, of The Good Cookies
& Beyond gave a spirited update on her business growth
and made the presentation to the winner.
Kristin Hiibner, again served as Moderator for the Angel
Panel portion of this event along with recruiting two new
female Pasadena Angel investors to serve as judges. This fun
and successful event had about 55 attendees with a positive
net revenue.

Photos from top to bottom:
1. Access to Capital 2. Crowdfunding 3. Hear HER
PITCH (from left to right) Bree Young (J&B Popcorn),
Keziah Okonkwo (Snappee), Lisa Pegram (ITemind),
Annie Vonheim (Smart Press), Alina Ugas (The Final
Step) and Kebra Givens (24/7 Moms).
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Educational Events
First Annual Supply Chain Conference
& $BSFFS$POOFDUJPOtApril 29, 2016
In a joint partnership with the SBEC, the Council of Supply
In a joint partnership with the SBEC, the Council of Supply
Chain Management Professionals (CSCMP), and the College of Business Administration and Public Policy (CBAPP),
we expanded our horizons. This event was coordinated
by Fran Fulton and Gary Polk, and representatives from
CSCMP and CBAPP, and held on the campus of CSUDH
in Carson, CA. While the program content and quality of
speakers was outstanding, and the venue was very good,
we fell short of our attendance and revenue goals (but in
the black nonetheless.) The GOOD NEWS is that it was a
great day for the SBEC overall as this first time event gave
us a new audience and two new key partners, and laid
the foundation for an even better event next year. Our
attendance was about 65 attendees and about $300 net
revenue.

Second Annual Tiger Tank
1JUDI$PNQFUJUJPOtJune 2, 2016
Joe Platnick and Gary Polk worked together to target an
event for college students (Millennials) and high school
students (Gen Z). This Tiger Tank Pitch Competition was
held at our SBEC Headquarters.
Overall, this event was a fun event with very positive
results where the audience was impressed by these young
entrepreneurs, especially the 9th grade team Hermes from
CAMS, who blew the audience away with their Kardiaband
watch idea. We packed the SBEC office with about 25
attendees

Second Annual Innovation Matters
1JUDI$PNQFUJUJPOtNovember 17, 2016
Again Fran and Gary worked hard to ensure our signature event was a success. MISSION ACCOMPLISHED. This
year’s event recognized five Innovative companies from
the South Bay and added a Veteran’s Division for our
Pitch Competition. All the cohorts participated and were
coached over a 3-month period by their Pitch Training
Coaches, Steve Burns of BQE, Joe, and Gary. We had over
80 in attendance and a positive net revenue was achieved.
The Veteran Division Winner received a $2500 scholarship
into the SBEC’s Accelerator Program and our Cohort winner (Alex Bayer) won $750 dollars cash!
Monthly Friends Networking Meetings were switched to
the fourth Wednesdays, and now held at our SBEC HQ at
the recommendation of Gary Polk, ED.
18
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Photos from top to bottom:
1. Supply Chain Conference & Career
Connection 2. Tiger Tank Pitch Competition,
Team Hermes presenting Kardiaband
3. Innovation Matters & Pitch Competition

Contact Us
www.thesbec.org
1215 El Prado Ave | Torrance, CA 90501
info@thesbec.org

“I’m convinced that about half of what separates
the successful entrepreneurs from the
non-successful ones is pure perseverance.”
— STEVE JOBS

SouthBayEntrepreneurialCenter

@SBECenter

@theSBEC

south-bay-entrepreneurial-center
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